
REPUTATION & 
RESILIENCE: Cutting 
Through the Noise in 
an Age of Endless 
Crisis
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1 Navigating Crises with Trust & Authenticity

2 Adapting to Market Shifts

3 Turning Challenges into Opportunities

Sustaining Cultural & Consumer Relevance4

Future-Proofing Growth

BRAND RESILIENCE 
MATTERS

WHY

Data Source: ChatGPT wisdom, March 2025
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Sorry to bring it to you, but we are 
leading the race to rebuild trust1

BRAND RESILIENCE 
MATTERS because globally, 

only businesses are considered 

both copetent and ethical

Data Source: 2025 Edelman Trust Barometer



As people increasingly fear 
misinformation…2

BRAND RESILIENCE 
MATTERS because we need 

to cut through the noise of 

confusion

Data Source: INSCOP & Funky Citizens –
Romania, between national and European in 
the age of misinformation, January 2025.

CONCERN REGARDING PERSONAL 
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In a world of changing 
expectations…3

RESILIENT BRANDS 
are relevant brands.

Data Source: Chartered Institute of 
Marketing, 2024
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ENDLESS CRISIS



GLOBAL

RISKS 
landscape



2025 TOP 10
GLOBAL RISKS 
according to World Economic 

Forum Experts 

Data Source: The Global Risks Report 2025 presents 
the findings of the Global Risks Perception Survey 
20242025 (GRPS), which captures insights from over 
900 experts worldwide.



COMMUNICATIONS
Plays a central role in the 
interconnection between 

misinformation, disinformation 
& social divide



MISSING
FEEL WE’RE

IN THE CRISIS SCENE?

SOMETHING



YES, PLANET
IS STILL BURNING

And our “Every Little Helps” 
creative concepts did not 

help, in the end

Data Source: Copernicus EU Earth Observation 
Programme, Global Climate Highlights 2024



CRISIS
FROM

Playing by the new rules of 
strategic communication

OPPORTUNITY
TO



CHANCE TO
THIS IS OUR

EDGE OF TRUTH
BUILD THE COMPETITIVE



CHOOSE ONE. No option C

START 

FROM 

CULTURE1
A. I want to build culturally relevant brands

B.
I want to support single use instant 
gratification brands





a strategic tool of building reputation and resilient brands

MAKE MULTI-SECTOR 
COLLECTIVE IMPACT2



MEDIA
INFLUENCERS&

Romanian news website 
started collaborating with 

influencers in 2022 to 
promote news consumption 
among young audiences

Le Monde used 
creator techniques to 

get accross mesages
about disinformation



BRANDS & MEDIA
FOR ENVIRONMENTAL JOURNALISM



CARS & PREMIUM

LIFESTYLE TECH



EDUCATION
E-COMMERCE&



WORK WITH THE 

COMMUNITY3





LIFELAB BY BCR
Ajută profesorii și elevii să 
înțeleagă importanța educației 

financiare în orice domeniu



MAKE C-LEVEL PART OF 
YOUR TRUSTED BRAND 
STORYTELLING4
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