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IN A NUTSHELL

The PR game is tougher than ever.
Clients demand fast, measurable
results, and agencies are under
pressure to meet those demands. Is Al
the magic bullet, or is it time to return
to good old PR? And in this
competitive landscape, how to attract
but also keep top talent?



CLIENTS

Clients are getting more strategic
with their communication budgets.
It's not about cutting PR—it's
about true impact, instead of
delivering results. They demand
measurable results that directly
drive value in key business areas.
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CLIENTS

KEY BUSINESS AREAS MOST
FREQUENTLY SEEKING
COMMS SUPORT:
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EMPLOYER BRANDING

02

SALES

0K

GOV & REGULATORY
AFFAIRS

04

CRISIS
COMMUNICATION



OLD GOOD e
d made press events?

PR IS STIL
IN THE GAN only wten ey

05

data driven PR

news
Getting coverage in hijacking
mainstream media is easier

than in vertical
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STUDY

Client: A global leader in the cybersecurity market.

Challenge: In Poland, the brand was primarily
recognized among individuals responsible for
corporate cybersecurity, of which there are few in the
country.

Goals: Raise awareness about corporate
cybersecurity and support the business objectives of
Client.

Our Approach: Precise media targeting, delivering
materials based on unique data, news hijacking
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ACHIEVEMENTS IN
THE PERIOD 02-07.2024:

465 152 min

Quality media : .
publications Impressions*
Publications in tier thought leadership
1 media publications
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THESE ACTIONS
CONTRIBUTED TO:

These actions contributed to raising the
level of cybersecurity in companies that
chose advanced solutions from

As a result, the company's business
performance increased by a double-digit

. percentage year-over-year.

*according to IMM (Media Monitoring Insitute)



STUDY

Client: Leading e-commerce platform in Poland

Challenge: How to reach diverse and broad target
group?

Goals: Encouraging individuals and businesses to use
our client's platform for offering, purchasing, or renting
used goods.

Our Approach: Data driver PR, tailored made press
EVCHES
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83 MLN

Impressions

212

Publications
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= BUSINESS INSIDER

Polacy rzucili si¢ na produkty uzywane.
Nie sta¢ ich na nowe

A

_— . T s Uzywane zamiast nowe. Polacy
Polacy z drugiej reki kupujg wiecej, ale gldéwnie w szturmuja lumpeksy i portale

sprzedazowe

Pokolenie Z wydaje pienigdze na
"ostentacyjny konsumpcjonizm". Millenialsi
stawiajg na doswiadczenia

W Cionomla; Biznes ! HANDEL

Szturm Polakéw na produkly uzywane. Nie sla¢

Pozyczaj to juz dobry zwyczaj. W ichna nowe

spoteczenstwie cos sie zmienito

Pokolenie Z zmienia podejscie do
wydawania pieniedzy LESKJ)
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WILL Al REPLACE US’f

| don’t think so.

It’s more like a

LIFELINE KEEPING
US AFLOAT
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Al still supports,
won’t replace us
(soon)
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_ TIME & COST

Time Allocation
Reduced by Up to
70-80%

Repetitive Tasks
like Translations,
Reporting, and
Meeting Notes

EFFICIENCY

Translation
Costs cut by
Almost 60%

Thanks to:

@ € DeepL



Al still supports,
but won’t replace us

reporting and monitoring,

summarizing texts,

creating mood boards’ & simple graphics
translations

brainstorms

research

drafting initial text versions

pitching
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E Gemini € DeepL
ebookLM &5 Copilot



challenges
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03

Job hopping



TALENT
HUNGER

How we attract and
retain employees?
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unique projects

02

unique benefits

03

company culture

04

attractive
remuneration
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Contact

+48884208466
@ michal.czekanski@mondaygroup.pl

www.mondaycomms.pl
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